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[bookmark: _Toc499478343]Introduction 
The purpose of the report is to come up with a detailed search engine optimization of the Coca-Cola Company, so we know how best the company operates online while marketing its products. The Coca-Cola Company has been in operation for quite some time and has taken the market as if it was monotonous. There are companies that have been on the rise to compete with Coca-Cola Company like Pepsi, but their efforts are still not enough. The company has therefore grown to occupy the market and therefore has extended its online venture. There are many platforms that are used for online advertising, and the company has been keen to utilize them. The company specializes in offering soft drinks which are non-alcoholic to the whole world. The company operates in more than 500 countries all over the world, and therefore their products are widespread. A lot of companies have been in conjunction with the company and have helped them distribute their products which have brought about the popularity of the Coca-Cola Company (Grieselhuber, et al. 2015). The audit on our research is on the online presence of the Coca-Cola Company and what they utilize when it comes to online marketing. With the growth in technology and the popularity of the social media, the company has taken that chance to utilize their marketing strategies to go online. The research will bring forwards the activities done online and the extent to which they are done.  
[bookmark: _Toc499478344]Keyword Review
[bookmark: _Toc499478345]Coca-Cola Company 
This keyword ranks best for the Coca-Cola Company website. There are many customers who may want to access the details about this company. The keyword ranks best on the search engines since the name of the company is unique. There are no other companies using the same name and therefore if the visitor wants to know about the company they will just see the parent website. 
[bookmark: _Toc499478346]Coca-Cola Products 
There are many customers who want to know the types of products that the company offers. The keyword will land them to several search engine results but most of them are for the company. This ranks best since the customers will e abler to see the exact website they are looking for. The products are shown in almost all the Coca-Cola Company websites including the parent website. 
[bookmark: _Toc499478347]Coca-Cola benefits 
The clients who will want to know what the Coca-Cola drink offers are the most likely to use this keyword. The keyword is unique and will land them to the page talking about the specific benefits by the soft drinks. There are other websites on soft drinks that may pose competition to the website and therefore the clients may be confused on the site to follow. 
[bookmark: _Toc499478348]Coca-Cola Company competitors 
There are many people who would like to know the competitor of the company. However the parent website does not have this links and will therefore not appear. The results by the search engine will show other websites that will define the competitors of the company and to what extent. The keyword therefore does not rank the best for the company. 
[bookmark: _Toc499478349]Coca-Cola login 
Membership is something that many people want. There are numerous searches on the internet to define the best login site to be a member of the Coca-Cola Company group. The keyword will bring unique results on the parent website and other company website where the people can login in or sign up. The Coca-Cola login page ranks the highest for this keyword. 
[bookmark: _Toc499478350]Landing page evaluation 
When a customer land on the Coca-Cola Company website, there are several web pages that one can decide to follow. However, the most commonly used by customers and the company at large is the one coming at the top of the search engine. There are many results that one will get when they search for the cocoa-cola website but for those looking for the specific features of the company and its products they will land to the first one. After landing on the company`s websites, there are several keywords that one can follow depending on their need. There are those who may want to know the history of the company while others want to know what the company deals with. There is also the part of the products so one can see the variety of the soft drinks and where they are offered. 
[bookmark: _Toc499478351]Homepage 
When a visitor searched for the Coca-Cola Company website or product, the first page they will land is the company`s homepage. There are many sites that a visitor will land depending on the area of the globe they are in. However, there is that landing page for the Coca-Cola Company that everyone is bound to see. Coca-Cola Company is a global entity and therefore has branches all over. Those branches may be working differently depending on the culture of the people, and therefore their pages may be different. However, for the page that is accessed globally, most of the information is about the Coca-Cola Company and its entities. The homepage is one of the landing pages that the visitor will see when they access the site. The homepage of the website talks more of the emerging trends in the company (Grieselhuber, et al. 2015). There are many segments that are available, and many of them are on the emerging trends and what is currently happening in the Coca-Cola world. The company has branches all over the globe, and therefore it has to keep updating the people on the progress of the company and what has been happening. The homepage is one of the commonly used pages when they want to introduce a new product. They are always bringing up ads and links on the page as pictures in motion so the visitor will want to know what the product is and where it is offered (Kelsey, 2017). The company, however, has a product that is offered in all parts of the globe which bears the company`s name. The product is coco-cola which is a non-alcoholic drink and helps in digesting the food. 
The market segment reached through the home page is a lot. Everyone accessing the site lands on the homepage first. The many segments that are available will be visible. The company`s site has utilized the pictures in motion to make the website better and visually attractive. The best way to attract the attention of the visitors in any website is to make visually attractive. There are many sites that when a person visits it, they no longer want to do so. However, from the statistics, there are thousands of visitors who visit the Coca-Cola Company`s site to look for products and the emerging trends. There are promotions that the company offers and this is part of what the many visitors want to look at. The website must be attractive which will attract more people to visit it and even if they have nothing to research about they feel they want to see what’s new on the site. The page layout gives the customers the information they require by having segments indicated on the next link and what is available (Zhang, 2017). The website utilizes pictures as part of them which bears the names of the products and customers enjoying the drinks. This is a way of drawing the attention of the people where they will want to taste the feeling. The page encourages each segment to move toward conversion by the connectivity it has (Grieselhuber, et al. 2015). The client can be able to move from one link to the other still on the homepage without having to go back the whole process. There are many links on the website and to make them all useful the company has interlinked them. The visitor will have a cool time when trying to navigate the website as opposed to when they will need to go back every time they are looking for a link. 
[bookmark: _Toc499478352]How the website answers questions
The who are you question is easily answered by the interface and the information provided on the homepage. Anyone who visits the site will be able to see the name of the company all over the website. The pictures in motion are bearing the logo of the company which is clearly visible. There is also the link on the history of the company and the contact information which the client can use to define more about the company. One of the most important things to remember about a website is that it talks more about the company. If the site is well organized, the visitor will term the company as one which is successful and which fulfills the wants of the customers. However, if the website is poorly organized the clients will not be attracted to the company, and that is a loss to the company (Kelsey, 2017). The potential customers who are the visitors will not be attracted to buying what you offer. 
The question of what are you selling is also perfectly answered just on the homepage. The company has a link that is directing the visitor to the various products they offer. The homepage also gives a hint on what the company offers by the many pictures they have of their customers enjoying the drinks. Everyone who visits the site will know it’s a company that deals with soft drinks out of the many pictures they have and the kind of information portrayed on the website. The visual attractiveness is drawing the visitor to see more pictures of the customers enjoying the drinks, and this tells them that the company must be dealing with the soft drinks. 
The question of why are you good also is clearly outlined on the website. The best way to tell the visitors the best of the company or their products is by using other people. The testimonies that customers give about a product will be used to draw the attention of other people. If a customer criticizes your product, one will not be able to attract any other customer. However, if the customers are pleasing the good of the products, that will mean a marketing strategy for the company (Grieselhuber, et al. 2015). There are many testimonies by customers on the website and also a lot of pictures of them enjoying the soft drinks. This makes the visitors want to know more about the products as they see others enjoying it.  
[bookmark: _Toc499478353]Brands 
Another landing page on the website is the brand's page. The Brands landing page is fast even when accessed through a mobile phone or the desktop. If the internet connection is good, then the landing page loads fast. The speed may have been enhanced to make sure that no client comes to visit the page but leaves because it’s slow or not properly loading. Still, on the Brands landing page, the way the information has been arranged is easy for the client or the visitor to navigate through them. The company has over 200 types of soft drinks. The point is they must make known all the products regardless of the number. The way they have arranged the interface ensures the visitor navigates effectively. There are some sites that when you visit their pages, they have a poor way of displaying their websites and therefore becomes difficult for the visitor to navigate (Karnani, 2014). The relevance of the Brands page is perfect as it gives exactly what the visitor is looking for. The site can easily draw a visitor to a customer out of the many products well arranged. There are some sites that do not give a clear content of what they are talking about, and this makes the client unable to follow the latter. The tags that are used on this landing page are also relevant since they connect to the products that are being advertised. The Coca-Cola Company has used their website both for advertising and as company assets. The customers will be able to view all about the company and also know about the products they offer. The market segment reached by the Brands landing page is large. The website has been designed in a way that the visitor will see the Brands page first since its first on the line. The visitor will therefore first want to view what the company is dealing with. There are visitors who may randomly access the website and will be forced to go to the Brands landing page. The page as earlier dais is fast to load and the customer will have to wait no longer. The interface the customer gets is pleasing to the eye and therefore motivates them to want to know the products the company deals in and in what countries they are available. Coca-Cola Company has various drinks that are available in different countries. There are certain drinks in the USA but are not in the UK. The visitor will be able to define which products are available in their home country, and the next time they will go for shopping they will know what to look for. 
The segments in the Brands landing page involve every drink that the company offers. If the visitor may want to know the contents of the drink, they like they will be able to see from the site. The links are easy to follow since the company has used the picture of the product as the link segment. Each segment is looking for the information on the certain product they are dealing with. The page layout gives the visitors the information they are looking for by just identifying the kind of drinks they are interested in (Ryan, 2014). The pictures that have been used resemble those on the specific drinks. The customer will not have to think hard or research any further to identify the soft drink they are looking for. All the products are well laid out, and the visitor will not have to think much.  The layout has a way of encouraging each segment to move towards conversion. The process is through the way the different segments have been connected. One can move from one link to another without necessarily going back to the homepage. The process makes it easy for the visitors to navigate through the website and get the kind of view they are looking for. The trust symbols that have been incorporated are the Coca-Cola Company logos that are unique and available on every page. This gives the visitor the assurance that the site belongs to the company and any transaction will be liable to the Coca-Cola Company. 
[bookmark: _Toc499478354]Site health 
Defining the site health involves many issues. One of the main issues is on the way the site has been designed, whether there are broken links or how many pages have been duplicated. The Coca-Cola Company website from the analysis seems to have a better way of addressing their needs. The competition analysis shows that the website has had moved from far and is almost at the top. This means that the site health is good and therefore the customers are willing to visit the site out of its ease of navigation and information (Karnani, 2014). The website has no broken links since every link that one intends to visit is fast and leads one to the specific area the link has specified. There are some links that are misleading and are broken. They give a link to some website features, but the link is unreachable. Having unreachable links on the website makes the customers not want to visit the site again and lose their interest in the company and its products.  The issue of duplicate pages has been eradicated on the website. There are many pages, but there are no duplicates. Every link leads one to a new page that they have not visited before. These are some of the attributes that make the website look attractive to many visitors. 
[bookmark: _Toc499478355]Backlink review 
From the SEMrush analysis, the total backlinks for the Coca-Cola Company are at 2 million. The referring domains are at 11900 thousand, and the refereeing IPs are at the same quantity 11900 thousand. The anchors in the backlink section range from 1-100 (4,926). The indexed pages as at the year 2017 August are at 9322. Analyzing the Coca-Cola Company competitors on the backlink, several companies have been identified to be actively competing with the company. The three companies that are competing with the Coca-Cola Company in the backlinks include Pepsi, McDonald`s, and Starbucks. There are however other companies like Toyota which have been identified, but the ones with the highest competition are the three (Ryan, 2014). Pepsi.com has a backlink of 245,098 while McDonald`s has backlink of 1, 273,820. The last company that has been identified is the Starbucks which has the backlinks at 1, 013,989. 
[bookmark: _Toc499478356]Page speed review 
The page speed for the Coca-Cola Company according to Pingdom and the location in USA San Jose is as follows. The performance grade is at 64. 
Load time 1.61 s
Page size 1.7 MB
Requests 78
Faster than 78% of tested sites which shows it’s a fast site and serves the needs of the customers. 
[bookmark: _Toc499478357]Social media review 
The Coca-Cola Company website has utilized the social media whereby they have interlinked their site with Facebook, Instagram, Twitter, LinkedIn, and YouTube. The company is active when it comes to interacting with the customers online where they respond to almost every query by the customers. There are many issues that are being raised by the visitors and what they do they make sure they at least respond to the complaints they can. It’s a very busy website and too are the social media sites. We would, however, recommend the company to introduce the question and answer section in all the websites to ensure that fellow visitors can also answer all the questions asked by the visitors. Utilizing the social media is one of the best tools that the businesses can use in the current world to come up with the best out of the emerging technologies of online marketing. 
[bookmark: _Toc499478358]Reputation analysis 
There are several negative keywords that visitors use regarding the Coca-Cola Company. The company is also keen on following such comments to ensure they see where they may be going wrong or their customers are not satisfied. According to Google Alerts, the company is seen to be responding to such comments but positively. Other companies come face to face with the negative comments, but the company makes sure to annoy no one in the process. With this, they draw the attention of more customers as opposed to losing them. 
[bookmark: _Toc499478359]Recommendations
From the above analysis, there are several recommendations we can give to the client. One is that they should reduce the number of segments on the home page which is the first landing page. The visitor seems to find a lot of things on the first page which can make them wonder what the next move will be (Karnani, 2014). The implementation period may take five months because it requires restructuring the coding of the website. 
The other recommendation is they should utilize the use of more videos to give the customers a better view of the website when they visit. They are moved by the pictures in motion and the videos which the company uses as an advertising tool. The implementation period may take five months which may be done together with the coding restructuring. 
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